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General Information  

PhD Thesis Title Marketing and Management  
USEK Doctoral 

Program 
Business Administration 

Research Unit CIRAME 
Laboratory N/A 

Axis Marketing and Management  
 

PhD Supervisor    
Name & Title: Charbel M. El Khoury, 
Associate Professor 
Email: charbelmelkhoury@usek.edu.lb 

University Address: Holy Spirit 
University of Kaslik - USEK  

Co-supervisor (if 
applicable) 

Name & Title : 
Email :  

University Address : 

Location (s) 

Location 1: USEK  Work shift calendar /per year 
(%):  

Location 2: (if applicable)  Work shift calendar /per year 
(%):  

Potential funding 
and scholarship  

 

 

Applicant Profile and/or   
Special Requirements  

The candidate should be fluent in English and have strong research 
and analytical skills. 

Comps Exam Language   Arabic                               French                                    X English 

 

Subject’s national or worldwide Context,  Objectives & Research lines  

1. Green marketing contributes to human and environmental well-beings; 
2. Digital marketing advances the consumer’s purchase decision; 
3. Retail atmospherics improve the consumer’s shopping experience and business 

performance;  
4. Effective Leadership and management practices increase employee’s motivation, 

satisfaction and productivity. 

 

 Outcomes (OCs) : What do we wish to achieve?   

OC1: Contribute to the existing literature 

OC2: Reinforce empirical evidence for Lebanon and Arab World countries  

OC3 : Generate research implications that reinforce theory, practice and policy 

 
 
 

                                                             
1 Thesis proposal should not exceed two pages 
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